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Our story so far

Loneliness can be felt by anyone of any age. But in older age it is particularly difficult to  
overcome, and has profound physical and mental health impacts.  The Campaign to  
End Loneliness and the London School of Economics found that that every lonely older  
adult could cost the health and social care services up to £6,000 over 10 years.  Loneliness 
is as bad for health as smoking 15 cigarettes a day. Lonely older people are 1.8 times more 
likely to visit their family doctor and 1.6 times more likely to visit Accident and Emergency  
departments. Research shows that it costs employers £2.5billion per year if their  
employees are lonely. 

Since the Campaign to End Loneliness launched in 2011, we have driven a fundamental shift 
in the UK’s understanding of loneliness:  we have created the right conditions for policy- 
makers and practitioners in the voluntary and statutory sectors to tackle this pernicious  
issue.  The recent appointment of the UK’s first minister for loneliness shows how far we 
have come. 

But there is much more work to do. The Campaign to End Loneliness believes that loneliness 
is not inevitable. People of all ages need connections that matter. But there are 4 million 
lonely older people in the UK.  They lack the friendship and support we all need. Our purpose 
is to change this. We use research, education and powerful communications to ensure that 
older people can stay connected. We want to reduce the damaging effects of loneliness in 
older age.



The role: Director of  
Development and  
Communications

The Director will oversee our communications channels, 
fundraising, marketing and strategic communications work. 
We have huge opportunities for engaging corporate partners, 
potential funders and members of the public with our work 
to end loneliness. This post will lead the development of the 
Campaign’s fundraising, communications, external relations 
and public campaigning activities to support the delivery of 
the Campaign’s strategic and corporate objectives.

We are seeking someone with significant experience of  
fundraising across multiple functions, and ideally also with 

communications experience, preferably in public campaigning (non-fundraising). This is a broad 
and varied role, managing a team of experienced specialist staff. 

In return, we can offer you a huge opportunity to change the lives of the millions of people who 
are experiencing loneliness. We are swiftly growing in profile and influence, with a strong ethos 
of team-working, learning and improvement. We work closely with older people to ensure their 
voices are heard. We are a determined, proactive team with a network of support of over 1000 
organisations and over 10,000 people who have signed up to the Campaign.  Together, we can 
end loneliness. 

If you have the vision and appetite for leading fundraising and communications for a dynamic 
and ambitious organisation; if you are driven yet collaborative, target-focused yet pragmatic, 
passionate about change yet willing to listen and learn and also willing to roll your sleeves up in 
a growing social change organisation, then I am looking forward to hearing from you.

Laura Alcock-Ferguson
Executive Director, Campaign to End Loneliness



Role description

Job title:  Director of Development and Communications
Salary:  circa.£60,000
Reporting to:  Executive Director
Direct reports:  Digital Communications Manager, Media Communications Manager, 

Corporate Partnerships Manager, Trust Fundraising Manager
Location:  Holborn, London

Job purpose

This is a member of the senior management team at the Campaign to End Loneliness – a 
pivotal senior role in a critical change agency, which will be tasked with leading some of the 
flagship work streams for the organisation.  Its primary role will be to develop partnerships 
and funding relationships with new funders as well as manage the operational elements of 
the already massively successful public campaign on moments of connection. In addition, 
line management of the communications team requires this post to be rounded and  
experienced, strategic and at ease with delivery and operations, as well as seeking open  
and honest conversations about improvements and learning by working with SMT colleagues 
and our external evaluation partner on our test and learn evaluation. 

Main Duties

• Develop major, creative integrated communications and marketing strategies tailored  
to stakeholders’ needs and interests and boosting the national and regional campaigning 
work of the Campaign. 

• Develop and lead the Campaign’s mass public communications strategy, meeting high  
targets for public involvement in the Campaign’s work and outcomes.

• Identify creative opportunities and partnerships to develop new programmes and  
projects that could leverage new funds and support as part of leading an ongoing  
fundraising and trading strategy.

• Build the profile of the Campaign based on its experience and knowledge of older  
people’s needs and concerns and to position it as a commentator of choice on loneliness.

• Develop the Campaign’s understanding and knowledge of its stakeholder’s needs to  
support the positioning of the Campaign as a commentator of choice on loneliness issues



• Provide leadership to the organisation, with the Executive Director and senior  
management team, in a period of rapid growth, contributing actively to the  
development of the organisation.

• Provide input to the development of organisational strategy.

• As a member of the Senior Management Team, input into the scoping, business planning 
and evaluation of new activity.

• As a member of the Campaign’s Senior Management Team, the Director of Development 
and Communications will deputise for the Executive Director, as and when required.

Fundraising, Communications and Marketing

• Devise and implement a fundraising and trading strategy that creatively develops new 
opportunities and initiatives.

• Ensure that the Fundraising, Trading, Communications and Marketing functions work to 
support and enhance the Campaigns, Research and Policy work of the organisation,  
working with the Director of Campaigns, Policy and Research.

• Grow and maintain high-level fundraising and trading relationships, and manage the 
reporting relationship with all funders and donors, including ensuring trust funders have 
appropriate reporting – working with the Partnerships Manager, the Evaluation Officer 
and any consultants.

• Build and lead the delivery of strategic communications partnerships and projects that 
support the public communications and wider communications goals of the Campaign.

• Develop and implement major public-facing communications, media and marketing  
strategies tailored to the needs and interests of the public and other stakeholders, 
through: the communications team; aligning with the Campaigns, Policy and Research 
team’s work; involving older people; managing any communications contractors; and  
collaborating with close Campaign partners.

Role description



• Build and promote the Campaign’s profile among opinion formers, media, practitioners 
and supporters to maximise support for the Campaign’s sector-facing communications 
work and goals.

• Provide communications, publicity and web/digital -based resources that support the 
needs of meeting our outcomes and activities.

• Develop a comprehensive narrative and brand for the Campaign, and sub-brands for its 
products and local collateral, translated into key messages which underpin its aims and 
objectives.

• With the Director of Campaigns, Policy and Research, develop a pro-active external affairs 
strategy that positions the Campaign as a thought leader and expert on loneliness.

• Develop robust systems for managing reputation issues and crises.

• Lead the test and learn elements of the external communications work, working with  
the Evaluation Officer to ensure the team creates, uses and learns from evaluation and 
monitoring of their work.

• Work with the Director of Campaigns, Policy and Research to devise a growth strategy for 
the Campaigns Network and its members, creating an organisation-wide plan to target 
new members, communicate with current members and engage them seamlessly across 
the organisation’s activities and outputs.

• Develop a strong internal communications strategy that enables effective two-way  
communication and accessibility to information.

• Keep up to date and ensuring compliance with regulatory requirements and best practice 
within and outside the voluntary sector.

• Bring to bear an understanding of, and sympathy with, older people’s issues and  
agenda and the external policy, communications and sectoral environment and with  
understanding of the different environments within Scotland, Wales Northern Ireland  
and the Republic of Ireland.

Role description



Additional Duties

All employees are expected to work in a flexible way when the occasion arises so that  
tasks, which are not specifically covered in their job description are undertaken. These  
additional duties will normally be compatible with the regular type of work. If the  
additional responsibility or task becomes a regular or frequent part of the employee’s job,  
it will be included in the job description in consultation with the employee.

Job descriptions cannot be exhaustive and so the post-holder may be required to  
undertake other duties which are broadly in line with the above key responsibilities.

The Campaign to End Loneliness is committed to equality of opportunity and of eliminating 
discrimination.  All employees are expected to adhere to the principles set out in its Equal 
Opportunities Policy and all other relevant guidance/practice frameworks.

Role description



It is essential that in your written application you give evidence of examples of proven  
experience in each of the selection criteria below.

EDUCATION AND QUALIFICATIONS
• Educated to degree level, or to have equivalent experience.

EXPERIENCE AND KNOWLEDGE
• A track record of achievement specifically in public behaviour change or B2C  

communications campaigns, OR,

• A track record of achievement in delivering communications strategies, particularly in  
media and digital communications 

• A track record of achievement in delivering fundraising strategies and  
targets, ideally with experience of setting up new income generation  
functions in corporate partnerships and trading

• Experience of developing strategic fundraising processes and procedures, including  
supporting non-fundraising staff to input to the fundraising process

• Experience of involving high profile ambassadors, developing a fundraising advisory 
board (linked to our governance structure) and other strategic-level fundraising initiatives

• Experience of running high-profile fundraising events

• A track record of contributing to creative and robust analysis required for  
organisation-wide strategic thinking

• Outstanding leadership skills as a senior manager in a marketing/fundraising or  
communications capacity

• Excellent cross-team working experience in delivering shared internal targets

• Excellent organisational, planning and management skills to devise and implement  
operational plans, budgets and targets, and motivate teams to deliver them

Person specification



EXPERIENCE AND KNOWLEDGE
• Excellent communication and negotiating skills, and considerable diplomacy,  

sensitivity, tact and sound judgement; including experience of using a range of  
influencing and relationship building techniques to deal with internal and external  
stakeholders and high profile relationships both internally and externally

• Superb presentation skills, including tailoring messages, and building 121 relationships 
through audience journeys and pipelines

• Excellent team building and staff development skills, including using a range of  
management styles to suit the situation and team member

• Ideally, a good understanding of older age sector  

• Ideally, excellent knowledge and understanding of loneliness issues and the campaigning 
environment nationally or demonstrable transferable skills

• Ability and willingness to travel around the UK, occasionally abroad and work flexibly  
regarding location and time of day/ weekends 

SKILLS AND ABILITIES
• The flexibility to adapt and respond to changing circumstances, self-motivation, energy, 

commitment and resilience.

• Ability to lead a team with a sense of purpose and overall direction and gaining the  
understanding, commitment and motivation of others across all teams to achieve  
organisational objectives

• Ability to introduce changes to structures, processes, products and services by focusing 
effort on securing commitment from others to make change work 

• Ability to generate new ideas and concepts, anticipating and responding positively to 
changes in relation to strategies, work projects, problems and opportunities.

Person specification



The Terms and Conditions of employment with the Campaign to End Loneliness are governed 
by Independent Age.

Salary band  
From circa. £60,000 per annum

Contract  
This is a fixed-term, full-time appointment, to December 2020.

Location  
Campaign to End Loneliness,  
3 Waterhouse Square,  
138 Holborn,  
London, EC1N 2SW 

Annual leave  
28 days per annum for all full-time staff plus public holidays. The leave year runs  
from 1 January to the 31 December

Hours  
Full-time staff work 35 hours per week. Senior staff are expected to work such hours as the 
role requires. 

Pension  
As a new employee of Independent Age you are eligible to join our pension scheme, known  
as Flexible Pension Plan, from your first day of employment. 

Please note: Independent Age contribution capped at 10%  
 
If you do not wish to join the full Independent Age pension scheme you will  be auto enrolled 
(1%). Our provider is The Pension Trust.

Contributions
You pay Independent Age Pays Total Contribution

3% 5.00% 8.00%
4% 6.67% 10.67%
5% 8.34% 13.34%
6% 10.00% 16.00%

6%+ 10.00% 16.00%+

Terms of Appointment



Season ticket loan  
Interest free loan to cover the purchase of your season ticket for travel.  

Employee assistance programme  
Dedicated information and counselling support service for employees, their family and  
those close to them. It provides information and practical help, as well as financial, legal and 
emotional support to our staff should it be required.  

Childcare vouchers  
Childcare vouchers available through a salary sacrifice scheme, allowing  
important tax and national insurance savings.   

Ride 2 Work scheme  
Savings on the purchase of a bicycle to use for work through a salary sacrifice scheme.  
The cost can be spread over 12 months.

Terms of Appointment



How to apply

To apply for this post, please submit:

A comprehensive CV.

A detailed supporting statement that clearly and fully addresses all elements of the Person 
Specification. 

An equal opportunities monitoring form. The information on this page will be treated as  
confidential, and used for statistical purposes only. This information will not be treated as 
part of your application. 

The closing date for applications is Wednesday 18 April 2018

If you have any queries about any aspect of the appointment process, need additional  
information or wish to have an informal and confidential discussion, then please contact  
Sarah Gilgallon (Executive Assistant to the Executive Director) on 07787 405271 who will be 
pleased to take your call. We will respect the privacy of any initial approach or expression of 
interest in this role, whether formal or informal.



Recruitment Timetable:

Closing date: Wednesday 18th April 2018

Shortlisting: Friday 26th April 2018

Interviews: 2nd & 3rd May 2018


